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INDICATIONS

Formulation of the problem,
relevance of the topic and research
goal. Development of market rela-
tions, intensification of business activ-
ity, expansion of the sphere and vol-
umes of material production, changes
in the socio-economic  structure
of the state led to the introduction
of market mechanisms in the economy
of Ukraine, the manifestation of which
was the intensification of competition
between economic entities operating
in one or related industries. Under
the influence of these factors, the impor-
tance and role of the special identify-
ing marks used by manufacturers to
distinguish themselves and the results
of their activity — means of individual-
izing the participants of the civil turn-
over, goods and services, grows. Due
to changes in the economic sphere,
there is a need to develop and imple-
ment adequate legal mechanisms for
regulating relationships related to
the use and reliable protection of busi-
ness names, trademarks and geograph-
ical indications.

The following intellectual prop-
erty rights are included in the means
of individualization of the participants
of the civil turnover, goods and ser-
vices: commercial (trade name); trade-
mark (trademark, sign for goods
and services); geographical indica-
tion (indication of origin of goods).
Therefore, the trademark, trade name
and indication of origin of the goods
form a separate group of intellectual
property rights, which are tradition-
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ally referred to as ‘means of individu-
alization’ or ‘commercial (marketing)
designation’. The use of these objects
ensures the individualization, identifica-
tion of the business entity and its prod-
ucts in market relations. These distinc-
tive designations are a manifestation
of individualization, which is broadly
understood as empowering individuals
with distinctive features that distin-
guish them from other persons with
whom they participate in legal relation-
ships.

The value of the means of individu-
alization in the conditions of develop-
ment of competitive relations, increas-
ing the wvariety of organizational
and legal forms of economic activity,
expansion of international economic
ties necessitates the proper legal regu-
lation of subjective rights, which medi-
ate the performance of these objects
of their Iunctions and ensure the satis-
faction of the interests of its subjects.

Presentation of the main
research material. Geographical
indications are a means of individual-
izing goods. At the international level,
a fairly extensive and effective system
of legal protection of geographical indi-
cations has already been established
and is operating. These issues are, in
particular, governed by the Agreement
on Trade-Related Aspects of Intellectual
Property Rights signed by the World
Trade Organization, the Paris Conven-
tion for the Protection of Industrial
Property of 20 March 1883, the Madrid
Agreement to Prevent False or False
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Indications of the Origin of Goods,
18 The Lisbon Treaty for the Protection
of Place Names and Their International
Registration of 31 October 1958.

The wuse of origin sources is
an important buyer tool for originat-
ing products of defined quality. Indica-
tions of origin of goods may be used
for industrial and agricultural purposes
to indicate the origin of goods and ser-
vices. One use purpose is to facilitate
trade through product information
and should be accessible for use by all
manufacturers in the area [1]. Due to
its function of individualization, the geo-
graphical indication must distinguish
from the mass of homogeneous goods
the goods possessing special properties
in comparison with those goods [2].

Traditional state support for agricul-
tural producers in many advanced mar-
ket economies has led to the creation
and establishment of a modern system
of protection and protection of appella-
tions of origin. On the other hand, in
countries with low levels of agricultural
production, the protection of the appel-
lation of origin is at least premature. In
many countries, it is difficult to install
products whose place of origin indicates
their particular quality. If these prod-
ucts are intended primarily for domestic
consumption and are not competitive in
foreign markets in terms of both quality
and price, the protection of the names
of their places of origin is not rele-
vant, looks far-fetched and unneces-
sary. Thus, the protection of the name
of the place of origin of the goods is
mainly in the interest of foreign pro-
ducers of agricultural and other similar
products. This is not surprising, since
the entire modern system of intellec-
tual property of transition economies
was originally created under the dic-
tation of Western experts to protect
the interests of their countries [3].

Indication of origin of goods may be
verbal, pictorial, appear as a national
symbol, geographical map, etc. At
the same time, the indication of the ori-
gin of goods should be distinguished

from the common designations of goods
of a particular type, which are not
related to the specific place of their
production, even though they contain
the names of geographical features (for
example, Kiev cake, Crimean wine) [4].
In Ukraine, the issues of acquisi-
tion, exercise and protection of intel-
lectual property rights to geograph-
ical indications are regulated by
Chapter 45 of the Civil Code of Ukraine
and the Law of Ukraine “On Protec-
tion of the Rights to Indicate the Origin
of Goods”. Rules for drawing up, sub-
mission and examination of the appli-
cation for registration of the qualified
indication of origin of goods and / or
the right to use the registered qualified
indication of origin of goods, approved
by the Order of the Ministry of Edu-
cation and Science of Ukraine No.
598 of August 17, 2001, as amended.
In Ukraine today, dozens of indica-
tions of the origin of goods are regis-
tered as verbal or combined trademarks.
Among them, in particular, the names
of mineral waters ‘Truskavetska’, ‘Naf-
tusya’, ‘Mirgorodskaya’, ‘Morshynska’,
‘Narzan’. Some of them are even
included in the relevant State Stan-
dards of Ukraine. Moreover, the trade-
marks of ‘Naftusia’ have already been
registered several by the name of man-
ufacturers that have nothing to do with
Truskavets ‘Naftusia’. The uncontrolled
use of these designations results in
the erosion, loss of reputation, trust in
this unique national heritage. Geograph-
ical indications serve to protect intan-
gible values such as market differentia-
tion, reputation and quality standards.
They are also carriers of the cultural
identity of the nation and the region.
In accordance with the provisions
of the current legislation, the procedure
for registration of geographical indica-
tions is defined [5]. The term ‘geograph-
ical indication’ is used in the TRIPS
Agreement and EEC Regulation No
2081 /92 of 14.07.92 ‘On the protection
of geographical indications and names
of places of origin of agricultural prod-
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ucts and manufactured goods’; in addi-
tion, the term ‘indication of origin or
the name of the place of origin ‘(Paris
Convention for the Protection of Indus-
trial Property),” the name of the place
of origin ‘(Lisbon Agreement on
the protection of designations of origin
and their international registration),” Al
origin ‘(Madrid Agreement Concerning
sanctions for false and incorrect desig-
nation of origin products).

Types of geographical indication are
the name of the place of origin of goods
and indication of origin of goods. The
name of the place of origin of the goods
is the geographical name of the coun-
try, region, district or locality used
to designate the originating product,
the quality and specific characteristics
of which are solely or substantially
determined by the geographical envi-
ronment of the place of origin, which
may consist of natural or human fac-
tors, or both.

The indication of the place of origin
of the goods is as follows: is the name
of the geographical feature; the rela-
tionship of this name to specific, distin-
guished goods from the mass of homo-
geneous goods with special, unique
properties; the relationship of this
name to the specific natural conditions
of the geographical feature and / or
to any specific human factors that are
unique to that geographical feature
only; the dependence of the specific
properties of the product on the speci-
fied specific natural conditions and / or
human factors.

Indication of the place of origin
of the goods is an indication which can
take any form and which is used to refer
to goods which have only a special rep-
utation, due to their place of origin [6].

The origin of a product is usually
represented by the name of a country,
geographic region, locality or object
(including historical). For example,
the designation ‘Made in the USSR’ or
‘Made in China’ indicate the country
in which the goods are manufactured.
Names can be used together with
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the names of relevant geographical fea-
tures. For example, products made in
mountainous areas are often marked
not only by names, but also by images
of mountains and other objects. The
packaging and the goods themselves
are often labeled with an indication
of their origin. In current law, the term
‘indication of origin’ covers the terms
‘simple indication of origin’ and ‘quali-
fied indication of origin’, which in turn
combines the terms ‘origin of goods’
and ‘geographical indication of origin’.

A simple indication of the origin
of a commodity is any verbal or picto-
rial (graphic) designation that directly
or indirectly indicates the geographical
origin of the commodity, the legal pro-
tection of which is granted on the basis
of its use [7].

Qualified  indication of  origin
of goods includes such concepts as
‘name of place of origin’ and ‘geograph-
ical indication of origin’. Legal pro-
tection of the qualified place of origin
of the goods is granted on the basis
of registration of intellectual property
rights to it, which is valid indefinitely
from the date of its registration. The
name of the place of origin of the goods
is the name of the geographical place,
which is used as a designation in
the name of the product, which orig-
inates from the specified geographical
place and has special properties, exclu-
sively or mainly due to the natural
conditions specific to that geographical
place (specific climate, soil composi-
tion, terrain , altitude, composition,
water temperature, etc.), or a combi-
nation of these natural conditions with
a specific human factor.

Geographical Indication of the Ori-
gin of a Product is the name of a geo-
graphical place, used as a designation
in the name of a product originating
from that geographical place and hav-
ing certain qualities, reputation or other
characteristics, predominantly due to
the natural conditions or human factor
or combination of these natural features
that are characteristic of that geograph-
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ical place. conditions and the human
factor.

The distinction between place of ori-
gin and geographical indication of origin
is made by three criteria. First, the name
of the place of origin of the goods will be
only if the product has special proper-
ties, and the geographical indication —
when the product has certain qualities,
reputation or other characteristics. Sec-
ondly, the name of the place of origin
is a requirement that the properties
of the goods are solely or mainly due
to nature and the human factor. That
is, for the name of the place of origin,
the dependence of the special character-
istics of the goods on the natural condi-
tions of the place of origin of the goods
is obligatory: although the specific
properties of the goods designated by
this name may depend on the human
factor characteristic of the place, but
necessarily in combination with natural
conditions. (i.e. using local raw materi-
als, climatic conditions, minerals, etc.).

Geographical indication of origin in
the same context uses the term ‘pri-
mary’, meaning less rigid communica-
tion. In this case, the particular char-
acteristics, quality and reputation may
depend on both natural and human fac-
tors, and may also be conditioned by
the combination of natural conditions
and professional experience, traditions
and ethnographic leatures characteris-
tic of the locality.

Thirdly, the production and processing
of the goods indicated by the place of ori-
gin are carried out within the specified
and geographical place, and for the geo-
graphical indication of origin it is suffi-
cient that at least the main component
of the goods designated by that name is
produced or processed within the spec-
ilied geographical place. Therefore, for
the geographical indication of origin, raw
materials can be imported from other
regions and subjected to substantial pro-
cessing sufficient to give the characteris-
tics of the finished product [8].

Having analyzed the
of the current Law of Ukraine

provisions
‘On

Protection of the Rights to Indicate
the Origin of Goods’ [9], we can con-
clude that the intellectual property right
to a geographical indication is granted
provided that: it is the name of the geo-
graphical place from which the prod-
uct originates; it is used as the name
of such a product or as an integral
part of that name; there are objec-
tively specific natural conditions and /
or human factors in the geographical
area designated by this name, which
give the product special properties or
certain qualities; the goods marked
with this name have the appropriate
properties or certain qualities, which
are solely or mainly due to the natural
conditions specific to a particular geo-
graphical location or the combination
of these conditions with a human factor
characteristic of that geographical place;
the production (extraction) and process-
ing of a product or its part designated by
this name is carried out within the spec-
ified geographical place. In order to
obtain the intellectual property right for
a geographical indication, the person
entitled to that right submits an appli-
cation for registration of this right to
the Civil Service, where an examination
of the application is carried out, upon
which the applicant is issued a certif-
icate of registration of the intellectual
property right for the geographical indi-
cation. As already mentioned, the intel-
lectual property right to geographical
indication arises from the date of its
state registration [10].

As a rule, they are determined
by the specific natural conditions
of the geographical environment (Kras-
nodar Tea, Nizhyn Cucumbers, etc.)
and (or) the professional experience
and traditions of production of per-
sons who produce goods and live in
the area (for example, Khokhloma or
Petryk painting, Tula gingerbread).
Finally, the name of the place of origin
of the goods becomes an independent
object of legal protection only when
the intellectual property right to it in
the manner prescribed by law is reg-
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istered with the Civil Service. In this
capacity, the name of the place of ori-
gin of the goods is no different from
other objects of intellectual property
rights that are acquired by users only
from the moment of their state regis-
tration.

The Law of Ukraine ‘On Protection
of the Rights to Indicate the Origin
of Goods’ does not provide legal protec-
tion to a qualified indication of the ori-
gin of the goods that: does not meet
the conditions stipulated in Article
7 of the Law of Ukraine “On Protec-
tion of the Rights to Indicate the Ori-
gin of Goods”; contrary to public order,
the principles of humanity and moral-
ity; is the specific name of the prod-
uct; correctly indicates the geographi-
cal place of manufacture of the goods,
but creates a consumer misconception
that the goods are manufactured in
another geographical place; is the name
of a plant or animal species and is there-
fore liable to mislead consumers as to
the true origin of the product; is identi-
cal or similar in that it can be confused
with a mark for goods and services,
the rights of which are recognized in
Ukraine, if, given the reputation, repu-
tation and duration of use of such mark,
such legal protection may mislead con-
sumers as to the identity of the goods.

The Law of Ukraine “On Protec-
tion of Rights to Indicate the Ori-
gin of Goods” does not provide legal
protection for a qualified indication
of the origin of a commodity associated
with a geographical place in a foreign
country, if the rights to that indication
or other designation, which in its con-
tent correspond to the notion of qual-
ified indication of origin of goods, are
not protected in the appropriate foreign
country.

In the legal literature distinguish
the following types of cities names
of goods. Depending on the circum-
stances that caused the specific prop-
erties of the product: formed under
the influence of natural conditions;
formed under the influence of human
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factors; combined species: formed under
the influence of natural and human fac-
tors. Depending on the area of distri-
bution: national; international (inter-
national). Depending on the degree
of control by the relevant state bodies
for the presence of special properties
and production of goods: ordinary,
which is characterized by the forma-
tion of the natural specific properties
of the goods, which are individualized
only under the influence of the natu-
ral environment or similar factors;
regulated, which is characterized by
the preliminary regulation of specific
properties of the goods, while con-
trolling the final stage of production;
controlled (guaranteed), which is inher-
ent in the control at all stages of pro-
duction of the product, which is indi-
vidualized by them, which makes such
names especially valuable [11].

The main functions of naming
the place of origin (geographical indi-
cation) are as follows: distinctive char-
acter, which consists in the isolation
of goods among the mass of homoge-
neous goods as having special quality,
specific properties; qualitative or guar-
antee, which is to guarantee the special
quality, specific properties of the goods
and is a condition for providing geo-
graphical indication of legal protection;
information, which is manifested in
the true indication of the place of man-
ufacture of the goods; protective, which
is to protect against counterfeiting,
since no one except the legal user has
the right to use the geographical indi-
cation. One of the main differences
between these means of individualisa-
tion is that, in respect of a trade mark,
the right of use and the right of disposal
may belong to one person, whereas in
respect of geographical indication these
rights may never belong to one person.

Geographical indication is often
included as a trademark or secu-
rity element. It may be registered as
a trademark or part of it if the future
trademark holder has the right to use
the geographical indication. Exam-
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ples are use as a trademark or part
of a geographical indication that is
perceived as fantastic for a particular
product, use as a trademark or part
of a little-known geographical area
names with the addition or change
of suffixes, prefixes and endings, use
of the name of a known geographical
area in adjective for a particular prod-
uct, when such use of a geographical
indication is a trademark security fea-
ture, use of the geographical indication
[ view as an adjective neohoronyuval-
noho element of the mark [12].

The Law of Ukraine “On Protection
of the Rights to Indicate the Origin
of Goods” defines a range of intellec-
tual property rights entities for a geo-
graphical indication, without specifying
an exclusive list of intellectual property
rights entities for a geographical indi-
cation, but only naming among them
producers of goods and consumer asso-
ciations.

According to Art. 9 of the Law
of Ukraine ‘On Protection of Rights
to Indicate the Origin of Goods’,
the right to register a qualified indica-
tion of the origin of the goods are: a per-
son or group of persons who produce
the product in the declared geograph-
ical location, special features, certain
qualities, reputation or other character-
istics of which are associated with that
geographical location; consumer asso-
ciations; institutions directly relevant
to the production or study of relevant
products, products, processes or geo-
graphical locations.

The above entities have the right to
apply to the State Service for registra-
tion of a qualified indication of origin
of goods. Qualified designation of ori-
gin may also include other persons who
wish to use a registered place of origin
or a registered geographical indication
of origin. The right to use the registered
name of the place of origin of the goods
or the registered geographical indica-
tion of the origin of the goods, provided
that this right is registered, is made by
manufacturers who, in the geograph-

ical place indicated in the Register,
produce the goods, special properties,
certain qualities or other characteristics
of which correspond to those entered.
to the Register.

The right to use a geographical
indication is not the exclusive right
of the holder of the certificate attesting
to that right. Indeed, according to Article
17, paragraph 2 of the Law of Ukraine
“On Protection of the Right to Indi-
cate the Origin of Goods”, according
to which the registration of the right to
use a qualified indication of the origin
of the goods does not restrict the rights
of other persons to register their
rights to use it [13]. An applicant for
the registration of a qualified indication
of the origin of a product may be any
natural or legal person who intends to
produce a product with characteristics
specific to a given geographical fea-
ture or is already producing the spec-
ified product. A person who registers
in his own name a qualified indication
of the origin of the goods shall be enti-
tled to use them if the goods manufac-
tured by him meet the requirements set
out in the application for registration.

Thus, the Law of Ukraine “On Pro-
tection of Rights to Indicate the Origin
of Goods” defines the subjects of intel-
lectual property rights for a geograph-
ical indication by linking the registra-
tion of the intellectual property right to
the geographical indication and the right
to use the geographical indication,
the intellectual property right of which
is already registered. Persons who are
legally entitled to such rights are sub-
ject to geographical indication intellec-
tual property rights. In order to obtain
a certificate for the right to use a geo-
graphical indication, the manufacturer
must submit an application to the State
Service, which is executed accord-
ingly [14]. The Civil Service within
the specified time limits the examina-
tion of the application, which includes
the examination of the conformity
of the properties of the goods to the fea-
tures established for goods for which
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a geographical indication may be used.
Based on the results of the examination,
the applicant is issued with or is not
issued a certificate of the right to use
the geographical indication and the data
on it enter the names of places of ori-
gin and geographical indications of ori-
gin of the goods and the rights to use
the registered qualified indications
of origin of goods in the State Register
of Ukraine.

The holder of the certificate has
the right to affix, along with a qualified
indication of the origin of the goods,
a warning mark to indicate that this
indication is registered in Ukraine.
The oval abbreviation (NMP) is used
for the warning marking of the name
of the place of origin of the goods.
Instead, the marking may or may be
accompanied by the text: ‘Name of ori-
gin of the goods registered in Ukraine’.
The oval abbreviation (GZP) is used for
the warning marking of the geographi-
cal indication of the origin of the goods.
Instead, the marking may or may be
accompanied by the text: ‘Geographical
indication of origin of goods registered
in Ukraine’ [15].

Any holder of a right to use a geo-
graphical indication is entitled to coun-
teract the illegal use of a geographical
indication. Nothing prohibits manu-
facturers from a particular area from
joining together to increase the effec-
tiveness of their rights protection, but
any manufacturer who has a certificate
of use of a geographical indication has
the full right not to participate in such
association and use the geographical
indication on his discretion (usually in
compliance with legal requirements).
The features of the right to use geo-
graphical indications determine the con-
tent of the obligations of the certificate
holder to the right to use geographi-
cal indications, which are not borne by
other subjects of intellectual property
rights for this means of individualiza-
tion of goods [16].

Conclusions. The  obligations
of the holder of the certificate to use
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the geographical indication are laid
down in Article 17, paragraph 7, and in
Article 18 of the Law of Ukraine “On
Protection of the Rights to Indicate
the Origin of Goods”, according to
which the following are included. First,
it is the duty to ensure that the qual-
ity, specific properties and characteris-
tics of the product being manufactured
are consistent with their descrip-
tion in the State Register. Second,
there is an obligation not to prevent
the specially authorized bodies from
controlling the presence in the product
of special features and other character-
istics on the basis of which the geo-
graphical indication of the goods and /
or the right to use them is registered.
Third, the obligation to refrain from
licensing geographical indications.

The validity of the intellectual prop-
erty right to geographical indication is
indefinite in accordance with Article
504 of the Civil Code of Ukraine. First
of all, it should be noted that only one
intellectual property right on a geo-
graphical indication can have a validity
period — the right to use a geographical
indication; other rights cannot, in fact,
be limited in time. Therefore, it can be
concluded that the provisions of Article
504 of the Civil Code of Ukraine relate
only to the right to use a geographical
indication. Pursuant to Article 15, para-
graph 4, of the Law of Ukraine ‘On Pro-
tection of the Right to Indicate the Ori-
gin of Goods’, the certificate's validity
for the right to use a geographical
indication is established, not the term
of the right to use the geographical
indication itself. According to Article
15 of the Law, the term of the certificate
may be extended for another 10 years on
the basis of the statement of the holder
of the certificate. The number of times
the certificate was extended. It can be
concluded that the right to use the geo-
graphical indication is indefinite pro-
vided that the certificate for the right
to use the geographical indication is
re-registered.
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The use of means of individual-
ization is essential for the pursuit of
economic activity. In addition to the
distinctive function, the means of indi-
vidualization are intended to inform
consumers about the quality and
source of origin of goods, services,
as well as to promote goods and ser-
vices. Means of individualization are
important components of an entity's
business reputation, since the opinion
of consumers, competitors and other
persons about an entity is associated,
first and foremost, with individual
designations. The content of the term
‘individualization means’ is not lim-
ited to these three intellectual property
objects and covers many other desig-
nations used for identification in the
field of civil legal relationships.

The development of the global
information network (Internet) has
led to the expansion of the tradi-
tional list of individualized means of
intellectual property by incorporating
a new specific element, the domain
name, into it. Vocabularies used to
address information resources on
the Internet and identify goods and
services, their manufacturer or geo-
graphical location cause a high like-
lihood of conflicts between owners of
domain names, trademarks, business
names, and geographical indications.

Geographical indications are a
means of individualizing goods. At
the international level, a fairly exten-
sive and effective system of legal pro-
tection of geographical indications
has already developed and operates.
The use of sources of origin of goods
is an important tool for the buyer
about the origin of products of a cer-
tain quality. Indications of origin of
goods can be used for industrial and
agricultural to indicate the source of
origin of goods and services. One of
the purposes of use is to facilitate
trade through product information
and should be available for use by all
producers in the area. Due to its func-
tion of individualization, the geo-

graphical indication should distin-
guish from the mass of homogeneous
goods goods that have in comparison
with these goods, special properties.

Traditional state support for pro-
ducers in many countries with devel-
oped market economies has led to the
creation and formation of the entire
modern system of protection and pro-
tection of appellations of origin. On
the other hand, in countries with a
low level of agricultural production,
the protection of appellations of ori-
gin seems at least premature. In many
countries, it is difficult to identify
goods whose place of origin indicates
their special quality. If these prod-
ucts are intended mainly for domestic
consumption and are not competitive
in foreign markets in terms of both
quality and price characteristics, the
protection of appellations of origin is
not relevant, looks far-fetched and is
redundant.

Indication of the origin of goods
may have a verbal, pictorial form, act
as a national symbol, map, and so
on. At the same time, the indication
of the origin of goods should be dis-
tinguished [rom the commonly used
designations of goods of a certain
type, not related to a specific place
of manufacture, despite the fact that
they contain the names of geographi-
cal features.

Key words: means of individualiza-
tion, geographical indications, indica-
tions of origin of goods.

Masypenko C. B. IIPABOBA
OXOPOHA TEOTPAPIYHUX
3A3HAYEHD

Burxopucmanns 3acobis indusidya-
Ai3ayii € Ha038UHALHO BANCAUBUM O
30ilicHeHHA eKOHOMIUHOI OdiasbHOCMI.
Ha dodamox do pospiznarvroi QyHK-
uii, 3acobu iHousidyarisauyii NOKAUKAHI
iHQopmysamu cnoxcusauis npo AKicmo
ma Oxcepeso NoXoO0HeHHS mosapis,
nocaye, a MaKkox npocysamu mosapu
ma nocayeu. 3acobu indusidyairiza-
Yii € sascausumu ckaa0osumu 0in0801
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penymauii cy6’ekma eocnodapro8anmsi,
OCKIAbKU OYMKQ CROXUBAHUIB, KOHKY-
permis ma iHuwiux ocib ujodo cyb'ekma
eocnodaprosanHa nos’a3ama, Hacam-
neped, 3 iHOUBIOYANbHUMIU NO3HAUEH-
Hamu. 3micm mepmina «3acobu iHOu-
gidyanrizayii» He 0OMeNYEMbCs yumu
mpooma 06’ekmamu iHmesexmyaroHoi
gaacHocmi i oxonaroe 6aeamo iHULUX
NO3HAUEHb, WO BUKOPUCMOBYIOMbCS
0as idenmuikayii y cepi uusisoHux
npasosioHOCUH.

Possumok earobasvrol iHgopma-
yiiinoi mepesci (Inmeprem) npussis
do poswiupenns mpaduyiiiHoeo nepe-
Alky  iHOusidyanizosanux  3acobis
inmesekmyaavroi saacrocmi. [lowy-
KO8I cucmemu, w0 8UKOPUCMOBYONMb-
¢ 045 38epHEHH 00 iHGOPMAUiiHUX
pecypcis 8 [nmepremi ma idenmudi-
Kauii mosapie ma nocaye, ix 8upob-
HuKka abo eeoepagpiuroeo 3a3HaUer A,
BUKAUKAQOMb  BUCOKY  UMOBIpHICMDb
KoH@aikmis mine cyb’ exmamu npas Ha
OOMEHHI iMeHa, MOpeoBesbHl MAPKU,
Ha38u nionpuemcms ma eeo2paqiuri
3Q3HAUCHHA.

leocepaghiuni 3asnauenus € 3aco-
bamu indusidyarizayii mosapis. Ha
MIHCHAPOOHOMY DIBHI 8Ce CKAAAACH |
die documo pozeaisydxrcena i epexmus-
HQ cucmema npasosoi OXOPOHU eeo-
epagiunux 3a3navensb. Bukxopucmanuns
Oocepes noOXoOxHeHHsT mosapy € 8ai-
AUBUM [HCMPYMEHMOM NOKYNUs ApPO
noxodxcerHs npodyKmis 3 BUSHAUEHOIO
aKicmio.  3Q3HAUEHHA  NOXOONMEHHA
mosapy mosxcymos Obymu BuUKOPUCMAHI
045 NPOMUCA0BUX i CiabCbKO20CnOdAp-
CoKUX OAfL 3A3HAUEHHA OHCepesq noxXo-
Oncenna mosapis i nocaye. Odna i3
yinei BUKOPUCMAHHA CKAAOQEMbCa Y
CRPUAHHI MOP2LIBAL UAAXOM [HPOPMY-
B8aHHs NpPodyKkmis ma nosuHHa 6ymu
docmynHoro OAfl BUKOPUCMAHHS YCi-
MQ BUPOOHUKAMU 8 LbOMY pPALiOHi. 3a
paxyHoK csoei Qynkuii indusidyarisa-
yii eeoepagiune 3a3HAUEHHA NOBUHHO
gudiramu i3 macu OOHOPIOHUX MOBa-
pis mosapu, w0 80400it0oMmb Y NOpis-
HAHMI 3 iuumu mosapamu 0cobAuBuUMU
BAACMUBOCMAMU.

[t i P ] P ] o ] ] pd e

Tpaduuyiiina depaxcasra niompumra
BupobHuUKi8 b6azambvox Kpaid i3 po3-
BUHEHON PUHKOBOIO eKOHOMIKOK NpU-
38eaa 00 CMBOPEHHA [ CMAHOBACHHA
BCIEI CYUACHOL cucmemu OXOPOHU ma
3axucmy HQUMEHY8aHb MICUb NOXO-
Oxcenns mosapis. 3 iHuloeo 60Ky, Y
Kpainax 3 HeBUCOKUM piBHeM Cilb-
cbKo2ocnodapcvKkozco  8UPObHUUMBA
OXOPOHA HAUMEHYBAHb MICUb NOXO-
Oxcennsi mosapie 6ueaadae uoHal-
meHwe nepeduacHow. ¥ basamvox
Kpainax 6aXKO BCMAHOBUMU MOBQ-
pu, Mmicue NOXOOMEHHA AKUX BKA3YE
Ha ix ocobausy skicmo. Skuio ys
nPoOYKYif NpuU3HAYEeHA 8 OCHOBHOMY
0A5 BHYMPIULHOO20 CNONCUBAHHA | He
€ KOHKYPEHMOCNPOMONHOW HA 308-
HIUWHIX PUHKAX AK 3Q AKICHUMU, MAK
i 3a UiHOBUMU XaApaKmepucmukamu,
OXOPOHA HAUMEHYBAHL MICUb X NOXO-
JocenHa He € aKMyasbHo, 8U2AA0AE
Hadymarorw i € 3ali8or.

3asHauenns NoXOoO0MeHH MOoBa-
pis moxce mamu caosecHy, 306paxiy-
gasvHy opmy, sucmynamu y 8ueaaoi
HQUIOHAAbHO20 CUMBONY, 2eoepadhiy-
HoOi Kapmu mowo. Bodnouac sasua-
YeHH Noxo0xceHHs mosapis CcAi0
8iOpisHAmuU 8i0 30eANbHOBHCUBAHUX
no3naueHv mosapis nesrHo2o 8udy, He
no8’a3anux i3 KOHKpemmrow Micuesi-
CMI0 IX BUSOMOBACHHS, HE368ANAIOUL
HQ me, W0 BOHU MICMAMb HA36U 2e0-
epagpinnux ob6’exmis.

KiarouoBi cJoBa: 3acobu
iHaMBinyanizauii, reorpadiuni
3a3Ha4yeHHs, 3a3HAUeHHS1 IOXOKEeHHS
TOBapiB.

References

1. Conowyyx M., Kaninoc M., Jlepan-
mosuy E. [Ipaso inmesekmyanvroi siac-
Hocmi Ha 3acobu iHdusidyanizauii yuac-
HUKIB yusinbHOeO obopomy, mosapie ma
nocaye. Inmesekmyarona saacuicmo. 2008.
M 7. C. 54.

2. Kommenmapuii k uwacmu 4 ['pascoan-
ckoeo kodexca P® (nocmameiinoii). [Ipa-
8080€ pecyaruposanue OmHouleHull 8 cgepe
unmearekmyanvroil cobcmsennocmu / noo
ped. H.A. bausneua, A.IO. Jlapuna. Mocksa :
Knuoxcroui mup, 2008. C. 521.

70 o e e o e e e e e e e 0 e e e 2 e



e et i o [ e [ [ [ [ [ [ [ [TPOBAEMM TA CYAXEHHS

3. Cyodapukos C.A. [Ipaso unmerrexmy-
aavroll cobcmeernocmu : yuebHuk Mocksa :
IIpocnexm, 2009. C. 257.

4. basunesuyw B.J[. Inmesekmyasvra
saac Hicmo : niopyunux. Kuie : 3HaHHA,
2006. C. 174.

5. Akmyanvni  npobiemu  npasogoco

pecyrioBanHs po3sumky NiONpuUEMHULbKOL
disavrocmi 8 Ykpaini : monoepagis / 3a
ped. HM. Mupornenko. Kuis, 2008. C. 174.

6. Kommenmapuii k wacmu 4 ['pasxcdan-
ckoeo Kodexca P® (nocmameiinoii). Ipa-
8080€ peeyauposarue omHoulerui & cgepe
unmearekmyanvroil cobcmseenrocmu / nod
ped. H.A. Bausneya, A.1O. Jlapuna. Mocksa :
Knuocnow mup, 2008. C. 522.

7. Cydapukos C.A. [Ipaso unmenrrexmy-
aavHoli cobcmsennocmu : yuebruk. Mocksa :
IIpocnexm, 2009. C. 256.

8. [lpaso inmenexkmyarvioi eaacHocmi:
akad. kypc : nidp. 0aa cmyod. suWUX HABY.
sakaadis / 3a ped. O.I1. Opawok, O.]]. Ces-
moyvkoeo. Kuis : Budasnuuuti dim «In [Ope»,
2007. C. 437.

9. Koccak B.M., dkybicoxkuii 1.€. [Ipaso
iHmeseKkmyasbHoi B8AGCHOCMI: NIOPYUHUK.
Kuii : Iemuna, 2007. C. 78.

10.Ilpaso  inmesekmyarbHOi  BAQCHO-
cmi: HAyKoBO-npaKmMuuHul Komenmap 00
[usgirvrozo kodekcy Yxkpainu / 3a 3ae.
ped. M.B. [laradis, H.M. Muponenko,
B.O. 2Kaposa. Kuis : [laparamenmcoke
sudasnuymso, 2006. C. 330—331.

11.Tyrebun  [0.T. Hckarouumenvrole
npasa Ha cpedcmsa uHOousudyasu3ayuu
mosapos — mosapHvle 3HAKU, 3HAKU 06CAY-
HUBAHUSA, HAUMEHOBAHUL MECm MNpPOUCXO-
acderuss mosapos. Mocksa Cmamym
2007. C. 110-111.

12. Kaumenxo JI. [Ipobaemor ucnoav3o-
BQHUS eeoepaguuecKux HA38AHUL 8 MAPKU-
poske mosapa. [lpaso u skonomuxa. 1999.
M 9. C. 16.

13. I'ayxiscokuil JI. Ilpo cman npasosoi
OXOPOHIL 303HAUEHb NOXOONCCHHS MO8apis 8
Ykpaini. Inmerexkmyarvua earacricmo. 2007 .
Ne 1. C. 19-20.

14. I[Ipo sameepdmcenns Ilpasur ckaa-
0aHHs, NOOaHHA ma nposedeHHs eKchnep-
mu3u 3a88u Ha peecmpayiro Kearigiko-
8QH020 3A3HAUEHHA NOXOOHCCHHS MOBAPY
ma/abo npasa Ha BUKOPUCMAHHA 3ape-
€Ccmposarnoco  K8aAipikosaHo2o  3a3Ha-
YeHHs  NOXOONeHHs mosapy Hakas
Minicmepcmsa ocsimu i Hayku Ykpainu
8i0 17.08.2001 p. Ne 598. Ogpiyiiinuti Bic-
Huk ¥kpainu 2001. Ne 36 sio 21.09.2001 p.
Cm. 1682.

15. I'ayxiscokuil JI. Ilpo cman npasosoi
OXOPOHIL 303HAHEHb NOXOONCCHHS MO8apis 8
Ykpaini. Inmerexkmyarvua eracricmo. 2007 .
Ne 1. C. 20-21.

16. Oparox O. 3asnauerHns NOXOOHCEHHS
mosapis sk 06'€Km npasosoco peeyrio-
sanns. Opuduunui padnuk. 2005. Ne 5(7).
C. 31.

i ] P ] P ] PP i | P e i P i i



